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Digital360Festival aims to celebrating everything that actively enables the industry to be
at the cutting-edge of change and prepares it for changes still to come. This one-day
event includes the Digital360China, Campaign China’s flagship conference dedicated to
the digital marketing industry, along with the DigitalWorks, an intense hands-on
workshop providing practical skills and leadership training for young digital marketing
professionals, followed by the DigitalMediaAwards, celebrating China’s best digital
marketing work, as well.

When: 28 March 2019
Where: Shanghai China

Digital360China Conference

Time: 09:00am to 05:30pm
DigitalWorks
Time: 09:00am to 06:00pm

DigitalMediaAwards
Time: 06:00pm to 08:00pm

The full schedule of programme will be announced soon on the event website. We hope
you enjoy the festival, and that you will find it stimulating and inspiring.

Join us on 28 March 2019, Thursday, in Shanghai, to stay ahead of the game in an
industry that is constantly evolving.
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We live and work in a fast-paced world. Digital transformation has been on the agenda
of brands transformation and what do brand leaders need to take into consideration in
order to plan for its development and implementation?

vigital 360Festival

2019 Theme: Making your digital transformation customer-centric

All transformational processes have customers as the key driver. Technology is moving so
quickly that digital tools and channels have dramatically transformed consumer habits. Because
of digital, the fate of marketing campaigns lies very much in the hands of the customers. While
radio and TV played a stronger role in advertising decades ago, nowadays, customer behavior
is more connected to the online world with cutting-edge technology.

Brand going digital means embracing the change in perception viewing customers as the center
of business rather than the product or service. Marketers have to reconsider the way people
purchase and the reason why they want to.

It's time to look at everything through the eyes of the customer. How are your customers reacting
to what you are doing? What paradigm shift are you bringing into your customers who use your
products and services? What challenges are you solving for your customers? Regardless of how
technology evolves, the key to brand success starts with knowing your customers.

In 2019, Digital360 China, bringing together senior brand marketers and top agency leaders,
will feature the theme ‘making your digital transformation customer--centric’. This top-level
conference provides a platform for marketing decision makers and leading technology experts
from the most influential brands to identify, evaluate and develop effective plans to meet future
challenges, using innovations that are reshaping the way consumers interact with the world.

It delves into issues such as the importance of authenticity in content marketing, the rise of voice
search to change the way customer purchase, the power of social media to optimise customer
interaction, the ability of Al and automation to drive the future of marketing and how emerging
technologies create a better customer journey.

28 March 2019 | Shanghai, China campalgn
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Keynote presentation - Remaining ahead of the game

There’s no question, the digital marketing revolution is here — and it's moving quickly. With new
technologies emerging every day, it's no longer enough just to keep pace. Staying ahead of the
curve requires looking forward to what’s coming next and then taking the right steps to get your
business where it need to be.

Authenticity Wins: Content created by consumers vs Content created by brands
As consumers are increasingly distrusting of advertising and marketing, brutal honesty is
becoming critical for brands. Authenticity is more and more important when consumers decide
which brands to support. Since people place more trust in humans than in brands, motivating your
customers to share their experiences with brands will be trending up.

Winning in the age of personalisation

Staying at the forefront of the rapidly evolving digital marketing landscape is top of mind for
marketers. One topic that continues to come up as a priority for the industry is personalisation.
The demand for personalized consumer experiences across all marketing channels is no longer
a ‘nice to have’, but rather it is at the center of successful digital strategies.

There isn’t just one REALITY anymore

Today’s user wants basically two things — to be engaged and to be an active participant in brand
messaging. Augmented and Virtual Realities (AR & VR) can fulfill both of these needs, offering
brands tremendous opportunities in the field of customer experience. The world is quickly turning
to virtual and augmented realities. VR and AR are becoming increasingly commonplace as a
marketing tool for brands, though VR and AR marketing are still emerging. In this session, we will
explore the tremendous opportunities for brands to use these technologies to improve customer
experience.

It’s time to social

Social Media has become embedded in almost everyone’s daily life. Video, automation,
influencers are becoming the most popular trends. Brand marketers start to realise that social
media has a big impact right now. If you are not on social media, you don’t even exist.

The rise of voice commerce

More and more people use smart speakers everyday. It's predicted that by 2020, half of all search
gueries will be voice-based. Voice recognition technology is bringing a significant disruption to
the marketing world. When there is no screen, how will digital marketer adapt to this shift?

28 March 2019 | Shanghai, China caml)ajgn
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What’s RIGHT

Al technology give digital marketers a chance to finally be able to deliver on the promise of ‘right
user, right message, right time, right place.” Not only by anticipating who might engage with an
ad, but also by being able to quickly pass on a bid opportunity in their media buying system. In
this session we will exam how emerging technology is rising in the Programmatic advertising
space. How it helps marketers to more efficiently buy ads and to target audiences more
specifically.

Building the data-driven future

We, of course, will never know everything. But this the rise of Big Data and Al technology, we
are entering a new era of digital transformation that forecasting the future become possible. The
development of big data and emerging technologies is continuing to change the basic of
marketing model, leading us to switch our fundamental strategies from anlysing to forecasting,
from explaining to optimizing, from looking for causality to improving efficiency.

Connecting with Generation Z

The path to success for today’s brand includes higher consumer expectations and changing
behavior, forward-thinking marketers are looking for ways to tap the rewards of the newest and
youngest consumer powerhouse, Generation Z. In the session, we takes an in-depth look at
how to stay ahead of the curve by marketing to Generation Z.

The Truth behind successful influencer marketing

28 March 2019 | Shanghai, China campalgn
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Engaging your TARGET customer in a fast-paced digital world

Digital 360Festival

DigitalWorks is an interactive workshop for China’s rising starts in the digital marketing industry.
This one-day training programme is designed to equip the region’s leading talent with best
practices and proven techniques in China’s evolving digital marketing landscape.

In rise of changing contact behavior of digital media users and endless growth of internet and
mobile users in China, brand marketers will need to tap into greater creativity to stay ahead of
the game. This year, we will focus on how brands inspire new engagements by developing
seamless customer relationships across channels, and hence better the customer experience.

The interactive course format guarantees to challenge delegates through an ultimately
rewarding experience which will serve as a major stepping stone in their careers.

DigitalWorks is conducted in Mandarin.

Topics include:

Session 1: Customer First: Embracing 360-degree customer experience

Session 2: How branded content videos co-create value with customer

Session 3: Capturing the pulse of buying in micro-moments — voice search
Session 4: Unleashing the value of social data — repurpose relevant content across

multichannel and better serve your customers

28 March 2019 | Shanghai, China campalgn
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/Speaking Opportunities \
Hi &

Vivian Liu

Conference Producer

Vivian.liu@haymarket.asia

\
/Sponsorship Opportunities:
Bl

Sonia Young
Commercial Director — North Asia
Sonia.Young@haymarket.asia

/Delegate Registration:
e

Kaylah Yang

Delegate Sales Executive
Kaylah.yvang@haymarket.asia
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